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This research is undertaken in partnership between the National Association and the 
Individual State Caravan and Camping Industry Associations. This joint investment allows 
the industry to undertake research at a level not seen previously to support advocacy, 
benchmarking and marketing initiatives across the country.  Caravan Industry Association 
of Australia is proud to work collaboratively with each individual State Association to lead 
and champion a robust, compliant and sustainable caravanning and camping industry.
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“I enjoy camping, it 
lets you forget all the 
busyness of everyday 

life, you come back 
refreshed, although 
my kids are over 21, 

they still love to come 
camping with us.   

I think that’s because 
we have camped 
with them, they 

appreciated the time 
we have together as 
do we. You meet a  

lot of wonderful 
people and make 
lifetime friends.” 

 
Female, Aged 50

“I loved camping as 
a child in the Guiding 
movement and that 

has lasted all my life.  
It allows you to go 

places that you might 
otherwise not be  

able to.” 
Female, Aged 68
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Caravanning and camping is an activity which 
has been enjoyed by many Australians since they 
were children.  Most of us can relate to sharing 
stories of childhood adventures at family get-
togethers well into adulthood.  In the last two years, 
7.1million Australians stayed in a carvan holiday 
park, camping ground or national park, proving just 
how much Australians love to go caravanning and 
camping while exploring our great country.  Being 
well aware of this, Caravan Industry Association 
of Australia has conducted this study to better 
understand the emotional and social benefits that 
camping has and the value it provides for current 
and future generations of travellers.  This was 
designed to mirror a similar report from 2011 in  
the United Kingdom exploring the “Real Richness” 
of campers. 
 
Some of our respondents shared specific 
experiences with us, explaining the value that 
camping provides in their lives.  The most  
common words appearing in people’s reflections  
of camping were love, time and family.  Such 
positive memories reflect the true value that 
caravanning and camping adds to the lives of  
so many Australians. 

To undertake this study, two different surveys 
were conducted.  The first looked at a sample of 
750 people from a consumer panel who enjoy 
caravanning and camping.  This survey looked at 
their experiences and the benefits that camping 
has in their everyday life.  The second survey 
was to a panel of 1000 Australians who had not 
caravanned or camped in the past 20 years, looking 
at how satisfied they were with their everyday lives 
and the reasons why they choose not to camp.   
 
For the purpose of this survey, ‘camping’ includes 
trips taken in swags, tents, tent trailers, camper 
trailers, caravans, campervans, motorhomes 
(both fixed and mobile) and cabins.  Comparing 
the results of both surveys showed just how ‘rich’ 
camping really makes us.  

Campers were happier, more socially and 
environmentally conscious and closer to their 
loved ones than Australians who do not camp.  
But it doesn’t stop there, the benefits to children 
are amazing, with our respondents saying that it 
teaches them many important life skills and allows 
them to build strong relationships with their family. 

What the research tells us…



“Although being 
disabled, I still love 
going camping and 

it is a big part of 
making me feel good 

and happy.”
 

Male, Aged 48
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We often hear the phrase “happy campers” in our everyday 
conversations, but are campers really that happy?  Well, the stats are 
in and it looks like this saying is used with good reason. Campers are 
happy!  At least happier than those who don’t go camping.  In fact, 
Australians who go camping are more satisfied, happy, optimistic and 
energised than those who do not go camping. 

They are also less stressed, frustrated, bored and lonely.  What’s 
more, is that campers say that camping makes them more 
productive, more grounded, more in touch with nature, healthier  
and gives them time to gather their thoughts.  

Happy Campers

Campers Non Campers
Campers are less

12% 21%STReSSed

10% 18%BoRed

3% 15%LoNeLy

4% 12%FRUSTRATed

“Camping is family 
time, where we all go 
to bed in the caravan 

together and wake 
up together. Have 
breakfast together 

and no-one needs to 
go anywhere or do 

anything separately. 
It’s time well spent!! 

The kids love this 
concept and so  

do we.”
Male, Aged 34

“Some of my 
strongest memories 
are of camping with 

my parents and 
siblings. With my 

father now passed 
away, these memories 

make me still feel 
close to him.”

Female, Aged 58

Campers are more 
Campers Non Campers

opTIMISTIC 52% 28%

HAppy 56% 29%

SATISFIed 53% 27%

eNeRgISed 34% 19%

How do they feel on an average day?
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Real Relationships
Sometimes in the daily grind it is hard to 
remember to spend time with the people we 
love.  It seems that camping gives people 
from all ages and all financial positions an 
opportunity to spend quality time with people 
who are most important to them.  This quality 
shone through in this study, with campers feeling 
closer to partners/spouses, children, friends, 
grandchildren, parents and even their community 
compared to non-campers. 

Something that we seem to be hearing a lot 
these days is the need to escape the digital 
world and reconnect with loved ones in a relaxed 
environment, free from modern distractions.  
Friends and families are taking to the roads  
in groups of all shapes and sizes, going on all 
kinds of adventures and making long-lasting 
memories together.

of campers felt close to their spouse 
compared to 65% of non-campers. 

of campers feel close to their children 
compared to 63% of non-campers. 

of campers with grandchildren felt close to 
them, compared to 51% of non-campers.

of campers felt close to their parents 
compared to 49% of non-campers.

of campers felt close to their friends 
compared 31% of non-campers.

of campers felt close to their community 
compared to 10% of non-campers.

75%

85%

71%

52%

46%

17%

“The value of camping 
to me is the exclusivity 
of the time I have with 

my partner.”
Female, Aged 55

“We enjoy multi 
generation camping. It’s 
fun to spend time with 
the family especially 

grandchildren and share 
stories and experiences 

in a relaxed way.”
Female, Aged 59
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Reconnection

Campers have been clued into the positive effects that camping has on their lives  
and the lives of their loved ones for generations now. 

94%
of campers believe that 
camping generates  
happy memories

94%
of campers believe that 
camping makes you  
appreciate nature more

94%
of campers believe that 
camping recharges  
your batteries

92%
of campers believe  
that camping is fun  
for all the family

92%
of campers believe that 
camping expands  
your horizons

As well as physical benefits, camping seems to have very positive impacts on 
mental health. 

85%
of campers said that  
camping allows them  
to gather their thoughts

83%
of campers said that  
camping makes  
them feel healthier

59%
of campers said that camping 
allows them to realign 
themselves with  
their personal goals

of campers said that  
camping allows them to let 
loose and blow off steam

59%

58%
of campers said that  
camping makes them  
feel more creative

74%
of campers said that  
camping makes them  
feel more grounded

66%
of campers said that  
camping makes them  
more productive in  
their day to day life

What do we mean by Reconnect? 
Whatever it is that makes you feel grounded!  Some campers enjoy engaging in a friendly, warm and 
welcoming discussion with likeminded travellers.  others need space and time away from the hustle 
and bustle to relax, surrounded by the sounds of nature.  Whether you feel the need to reconnect 
with your family or friends, nature, or just be social, it seems that camping is able to provide unique 
experiences for everyone.

Added to all these personal benefits, people who go camping are also more generous, with 
43% of campers involved in some type of volunteering, compared to 22% of non-campers.
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“Love meeting new 
people, most campers 

will talk to anyone.”
Female, Aged 44

“I once heard it 
described that our 

stars are nature’s TV. 
Love sitting around a 
campfire at night - it’s 

very grounding.” 
Female, Aged 67

“Full time camping, 
meeting people, 

seeing places and 
helping out after 

natural disasters.”
Male, Aged 63

“I am about to retire 
and intend to spend 
more time with my 

wife after an extended 
time in the Defence 

Force. It is time to pay 
some time back to  

my family.”
Male, Aged 57
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Who likes to camp?
There are many common stereotypes about camping.  Some people think camping is only for the older 
generation or only for times of financial difficulty.  Well, our respondents disagree! 

It seems that many Australian families recognise 
the value of camping and love a good adventure in 
the great outdoors.  After all, Australia does have 
some of the most diverse, unique and picturesque 
places in the world. 

We have discovered many great things that happen 
to us when we go camping.  So why aren’t  
we all camping?  We asked a panel of people who 
hadn’t camped in 20 years what was stopping them 
and the top 5 responses were:

Campers Non Campers

CAMpINg IS ACCeSSIBLe To  
eveRyoNe RegARdLeSS oF INCoMe 57%

CAMpINg IS A gReAT peopLe LeveLLeR 89% 55%

CAMpINg IS A CHeAp HoLIdAy FoR TIMeS 
WHeN THeRe ARe INCReASed FINANCIAL 
pReSSUReS

53% 63%

2% 14%
CAMpINg IS oNLy FoR THe oLdeR 
geNeRATIoN 

1. I prefer to go on other types of holidays

2. I do not enjoy camping

3. It’s not a comfortable holiday option for me

4. I do not have access to the necessary equipment

5. I prefer to travel internationally

41%

34%

33%

31%

23%

88%
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“I have a luxury caravan 
and just love getting 

out in it.  You could be 
50km up the road but 
it feels like you are a 

million away.  Camping 
is a great leveller for 

everyone you meet and 
socially a fantastic way 

to spend your time.”
Male, Aged 61

“I feel that my camper 
trailer is my personal 

space which can move...  
We also like to take our 
dog for short trips and  

it is hard to find  
dog-friendly rentals.   
He likes camping as 

much as we do.” 
Female, Aged 62
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“A great way to meet 
other likeminded 

people and to see our 
great country.”

Male, Aged 56

“Camping is the 
ultimate leveller  
- a must have for  

any age!” 
 

Male, Aged 34
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“I have a very high 
stress job that 

requires me to listen 
to a lot of terrible 

stories. Camping and 
being with my loved 
ones in nature is the 
ideal way to switch 

off for a while for me 
and also forces me to 
be a lot healthier - my 
job is primarily sitting 
and camping requires 
a lot of walking and 

effort usually!”
 

Female, Aged 32

Real Richness Australia12
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Health and Wellbeing
Spending time surrounded by nature and loved ones is a well known 
cure for a case of the blues.  More and more we are seeing people 
use camping as a way of recovering from all sorts of illnesses.  
Maintaining a healthy lifestyle seems to be front of mind for our 
Aussie campers, with 68% describing their level of health as 
somewhat or extremely healthy.  This is compared to only 50%  
of non-campers. 

Campers are also much more active with 68% saying that they are 
somewhat or extremely active compared to only 46% of non-campers 
who say that they are active in their everyday life.  This is also clear 
with 55% of campers saying that they feel somewhat or extremely fit 
and only 40% of non-campers saying that they feel fit for their age.

All of these positive benefits of camping are not going unnoticed.

96%
of campers believe that 
camping can make you happier

95%
of campers believe that 
camping relieves stress

89%
of campers believe that 
camping makes you healthier

84%
of campers believe that 
camping can make you fitter
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“[Camping] helped 
me feel normal 

again after battling 
cancer as a 43-year-

old single person. 
Allowed me to make 
new friends through 

online groups.” 
 

Female, Aged 48

“Appreciating the 
natural wonders of 
Australia and the 

peace of being in the 
bush. Relaxing and 
decompressing and 

recharging.”
Female, Aged 53

“As I have MS, 
we stay in cabins, 
but my children 
& grandchildren 

have campervans 
so it’s great to get 

together because the 
grandkids can play  

in safety in the 
camping ground.”

Male, Aged 61

“We set out 4 years ago to travel full time.  
At the time, I was in extremely ill health and had 

just sold a business. My health improved so 
much I was no longer feeling the consequences 

of my illness, our lives improved, we loved it.”
Female, Aged 59
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Real-life Classroom 
Children can get a lot out of camping, whether it’s the fond memories 
of adventures and freedom that they carry though to adulthood, 
bonding with the family, or learning in a practical and unique 
environment.  There are many lessons that you just can’t teach in a 
classroom.  Naturally, parents who believe that camping is valuable 
for their children are more likely to take camping trips, but we found 
that even those who do not camp also see value in teaching children 
these lessons. 

“We mostly like camping for family time, escape 
from the norm, showing our children how to 

do things and teaching new life skills.  We like 
experiences in general.”

Female, Aged 37
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Campers Non Campers

Camping brings families 
closer together 93% 53%

94% 53%Camping teaches children 
to engage socially

97% 73%
Camping allows 
children to learn about 
the environment

86% 47%Camping improves 
children’s health 

71% 40%Camping improves 
children’s behaviour

94% 69%Camping teaches 
children life skills 

73% 49%Camping should be 
included in the school 
curriculum 
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“Opportunity to 
teach kids about 

practical skills and 
entertainment which 

doesn’t involve 
electronics.”

Male, Aged 62

“Being able to teach 
your children safety 

aspects of being in the 
environment they are 
in - ie: in the outback 

you look out for snakes, 
near the water there is 

different safety aspects 
and most importantly 

how to behave in worst 
case situations such 

as a fire that may have 
been left and not put 
out right, and how to 

correct it.”
Female, Aged 40

“You can teach kids 
basic skills and get 
them more involved  

in activities.”
Male, Aged 60

“They can be great 
bonding sessions and 
you can get the kids to 

open up a little.”
Male, Aged 45
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“Camping with my 
family is a great 

activity to bring us 
together as well as 

teaching my daughter 
some great life skills, 
we’ve been taking her 

camping since she 
was 10 weeks old.” 

 
Male, Aged 28

“Family camping 
trips have built my 

core values and built 
relationships with 
many age groups. 
Great life skills!” 

 
Male, Aged 23



Have you been using CaravanStats 
to help your business?
CaravanStats is an online portal of all major 
research within the industry, specifically allowing 
users to navigate postcode data, trade registration 
data and accommodation data reports.

These reports, built off data from the ABS, State 
Government and Park Operators are useful for 
businesses especially if you are looking to identify 
business opportunities, RV purchase trends in 
specific areas or understand occupancy and 
revenue takings.

Since its launch in 2015, CaravanStats has been providing businesses with relevant data to assist in a variety of business needs:
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One of the most recent tools to be added to the Caravan Industry Association of Australia 
mantel piece is our research website, CaravanStats.  CaravanStats is an online portal of all 
major research within the industry, specifically allowing users to navigate postcode data, 
trade registration data and accommodation data reports. 
 
These reports built off data from the ABS, State Government and Park Operators are 
greatly useful for businesses especially if you are looking to identify business opportunities, 
RV purchase trends in specific areas or understand occupancy and revenue takings. 
 
 
 
 
 
 
 
 
 
Since its launch in 2015, CaravanStats has been providing businesses with relevant data to 
assist in a variety of business needs: 
 
Park Chain 
“The Postcode Data and Trade Registration reports are very useful.  The density of caravan 
and campervan registrations and the registrations growth, better enables us in targeting 
our marketing efforts.” Andrew Noble – Discover Holiday Parks  

 
Manufacturer 
“I have logged in a couple of times now and find the Caravan Stats website an extremely 
useful resource.  The first time I logged I was impressed with the level of content. Being 
able to compare market/industry sales information with our warranty registrations to see 
patterns is a large help.  It’s also beneficial to see where possibilities exist to potentially 
expand service agent requirements in areas densely populated with caravan owners.  It’s 
quite eye opening to see how many units are out there and the general state of play the 
industry is in.”  Justin Fitzgerald – Fleetwood Corporation  

If you are yet to visit the site, head to www.caravanstats.com.au  today and begin utilizing 

this great free-to-access resource to advance your business. 

  Have you been using CaravanStats to help 
your business? 

www.caravanindustry.com.au

Caravan Industry Association of Australia

research@caravanindustry.com.au

Brisbane Office
Unit 9/10

Hudson Road
ALBION  QLD  4010

07 3262 6566

Melbourne Office
Suite 6, Level 1,
214 Graham Street
PORT MELBOURNE  VIC  3207
03 9815 2015

This document has been carefully prepared, but it has been written in general terms and should be seen as broad guidance 
only. The document cannot be relied upon to cover specific situations and you should not act, or refrain from acting, upon the 
information contained therein without obtaining specific professional advice. Caravan Industry Association of Australia Ltd, their 
partners, members and/or directors, employees and agents do not accept or assume any liability or duty of care for any loss arising 
from any action taken or not taken by anyone in reliance on the information in this document or for any decision based on it.

YOUR KEY TO
SUCCESS

Association of Australia
Caravan Industry

Park chain
“The Postcode Data and Trade Registration reports are very useful.   
The density of caravan and campervan registrations and the registrations 
growth, better enables us in targeting our marketing efforts.”  

Manufacturer
“I have logged in a couple of times now and find the Caravan Stats website 
an extremely useful resource.  The first time I logged I was impressed 
with the level of content. Being able to compare market/industry sales 
information with our warranty registrations to see patterns is a large help.  
It’s also beneficial to see where possibilities exist to potentially expand 
service agent requirements in areas densely populated with caravan 
owners.  It’s quite eye opening to see how many units are out there and 
the general state of play the industry is in.”   

If you are yet to visit the site, head to www.caravanstats.com.au today and 
begin using this great free-to-access resource to advance your business.


